
 

 
 
 

 

Diamantina Media’s Betoota Daily joins 
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11 February 2021 
 
Satirical news podcast The Betoota Daily News Bulletin and Chat 10 Looks 3, with Leigh Sales and 
Annabel Crabb, will make their debut on the Australian Podcast Ranker when the country’s top 100 most-
downloaded podcasts report for January is released today. 
 
The podcasts are from independent publisher Diamantina Media DM, which has joined the ranker following 
its partnership with the Australian Radio Network’s (ARN) iHeartPodcast Network Australia. 
 
Commercial Radio Australia chief executive officer Joan Warner welcomed DM to the ranker. 
 
“DM has a stable of well-known and successful Australian podcasts and it’s great to have their results 
reflected in the ranker for the first time,” she said. 
 
“Australians continue to seek out audio as an important part of their life, and this is reflected in total podcast 
downloads hitting 40.2 million in January.” 
 
The Betoota Daily has two associated titles, the Betoota Advocate interview podcast hosted by editors 
Errol Parker and Clancy Overell, and Generation Betoota. Other DM shows include So Dramatic! with 
gossip reporter Megan Pustetto and Chat 10 Looks 3, in which Sales and Crabb discuss what they’re 
reading, watching and cooking. 
 
Clancy Overell said: “Reading the writing written on the wall by our online team, we at The Betoota 
Advocate moved into the world of podcasts after being told quite a few people listen to them. Hoping to 
replicate the success we had by moving the paper onto the internet, our newsroom seeks to bring people 
an unbiased regional take on stories that matter to them. So, now we send out our honest, independent 
news in audio form, through our Daily News Bulletin, as well as weekly and longer format conversation 
shows.” 
 



 

ARN’s head of digital audio, Corey Layton, said: “The addition of Diamantina’s slate to the ranker 
showcases their strength for both Australian listeners and brands alongside ARN’s iHeartPodcast Network 
Australia.” 
 
The addition of DM follows independent publisher Podshape joining the ranker in December.   
 
“I’ve been a big supporter of the ranker in Australia since its inception. It allows advertisers to have a robust 
set of numbers to make informed commercial decisions on.  For an independent like Podshape, it means 
we can have a seat at the table with some of the large publishers,” said Podshape owner Jay Walkerden. 
 
Participating publishers in the Australian Podcast Ranker include ARN/iHeartMedia, Southern Cross 
Austereo, News Corp Australia, Audioboom, Stitcher, Wondery, Nova, Nine, Schwartz Media, TOFOP 
Productions, Kinderling Kids Radio, Australian Radio Network, Wavelength Creative, NBC News, West 
Australian Newspapers, Fear and Greed, Sports Entertainment Network and Babyology.  
 
The ranker is an industry initiative and is published by Triton Digital in accordance with IAB Tech Lab’s 
Podcast Measurement Guidelines.  
 
The results of the January ranker are released at 9.30am AEDT and are published here.  
 
Media contacts: 
 
Judy Shaw – 0418 415 965 / judy.shaw@commercialradio.com.au 
Kristin Charron - +1 514 448 4037 / Kristin.charron@tritondigital.com.   
 
About Commercial Radio Australia 
Commercial Radio Australia is the peak industry body representing the interests of commercial radio broadcasters 
throughout Australia. CRA manages industry codes and standards, regulatory and legislative matters, metropolitan and 
regional audience measurement surveys, revenue reporting, industry innovation including the automated trading platform 
RadioMatrix, RadioApp, the Australian Podcast Ranker, consumer research, marketing and industry training and 
development programs. CRA also hosts the Australian Commercial Radio Awards and the Siren Creative Awards. 
 
Follow us: Facebook   |   Twitter   |   Instagram 
 
More info:  commercialradio.com.au   |   radioalive.com.au   |   digitalradioplus.com.au 
 
About Triton Digital 
Triton Digital® is the global technology and services leader to the digital audio and podcast industry. Operating in more than 
50 countries, Triton provides innovative technology that enables broadcasters, podcasters, and online music services to 
build their audience, maximize their revenue, and streamline their day-to-day operations. In addition, Triton powers the 
global online audio industry with Webcast Metrics®, the leading online audio measurement service and Podcast Metrics, 
one of the first IAB certified podcast measurement services in the industry. With unparalleled integrity, excellence, teamwork, 
and accountability, Triton remains committed to connecting audio, audience, and advertisers to continuously fuel the growth 
of the global online industry.  Triton Digital is a wholly owned subsidiary of The E.W. Scripps Company (NASDAQ: SSP).  For 
more information, visit www.TritonDigital.com. 
 

https://www.tritondigital.com/resources/podcast-reports
mailto:judy.shaw@commercialradio.com.au
mailto:Kristin.charron@tritondigital.com
http://www.facebook.com/CommercialRadioAustralia
http://www.twitter.com/ComRadioAU
http://www.instagram.com/ComRadioAU
http://www.commercialradio.com.au/
http://www.radioalive.com.au/
http://www.digitalradioplus.com.au/

