Infinite Dial 2021: Australians embrace digital
audio, podcast listening soars
28 April 2021
More Australians are embracing digital audio post the pandemic, with podcast listening soaring over the
past year and more people listening to radio using apps, catch-up podcasts and smart speakers, according
to the annual Infinite Dial Australia 2021 study, released today by Edison Research and Commercial Radio
Australia.
Overall, 86% of Australians aged 12+ listened to radio over-the-air, online and via catch-up radio podcasts
in the last month and 37% have listened to a podcast in the last month.
About 5.6 million Australians, or 26% of the population, are weekly podcast listeners, a 53% increase over
the 2020 study that was conducted prior to the pandemic lockdown.
Smart speaker ownership also increased sharply. Twenty-six per cent of the population owns a smart
speaker, a 53% increase compared to a year ago.
“Australians have continued to embrace radio through this period of unprecedented disruption and are
listening both live and online through multiple sources, including apps, catch-up podcasts and smart
speakers,” said Commercial Radio Australia chief executive officer Joan Warner.
“Radio has been extremely resilient in reaching mass audiences, while the uptake of podcasts has
accelerated rapidly, positioning the industry well for continued growth and innovation in this area.”
The number of Australians 12+ who listen to online audio weekly including radio, internet-only services
and podcasts, increased to 66% of the population from 63% a year ago. The average time spent listening
to online audio was over 12 hours per week.
People who listen to AM/FM/DAB+ radio online use multiple sources: 46% listen through the radio station’s
website, 44% listen through a radio station’s app, 38% listen through an aggregator app or website, and
23% listen through a smart speaker. This was the first time Infinite Dial reported on radio listening through
smart speakers.
Google Nest is the most popular brand, owned by 24% of the population, while 3% own an Amazon Alexaenabled speaker.
Edison Research President Larry Rosin said: “We are so excited to present this new information to those
in the audio space in Australia and we hope they can use it to move their businesses forward in 2021 and
beyond. One of the key takeaways is the growth in podcast consumption in the last year.”
The fifth annual Infinite Dial Australia survey was conducted by Edison Research using a nationally
representative sample of 1,001 Australians. The research was commissioned by CRA, Southern Cross
Austereo/LiSTNR and Triton Digital. The report is available at www.radioalive.com.au.
Media contact: Judy Shaw – 0418 415 965 or judy.shaw@commercialradio.com.au

AUSTRALIA 2021
Radio content (live and catch-up podcasts) remains the most
dominant audio platform in 2021. Rises in podcast and smart speaker
listening signal growing demand for digital audio.

RADIO’S TOTAL REACH
REMAINS STRONG
2021
2020

STRONGEST ANNUAL GROWTH IN
SMART SPEAKER OWNERSHIP

86%
85%

I7%

26%

2020

2021

I3%
2019

5%
2018

% listening to over-the-air or online AM/FM/DAB+
radio or catch-up podcasts in the last month*

% owning a
smart speaker brand*

NUMBER OF REGULAR PODCAST
LISTENERS UP 53%

PODCASTS PROVIDING OPPORTUNITIES
TO REACH LISTENERS IN & OUT OF HOME

87%
I7%

26%

59%

2020

2021

I5%
2019

2017

I3%
2018

% listened to podcast in the last week*

In a car/truck
While walking
around/on foot

5I%

While riding
public transport

39%
27%

I0%

Home

24%

At work
At gym/while
working out

% listened to a podcast in location^

Source: The Infinite Dial Australia 2021 study, Edison Research, January to March 2021.
*Total Australian population 12+ | ^Total Australian population 12+ and listened to podcast in last month.
For more information, please visit radioalive.com.au or edisonresearch.com.

About Commercial Radio Australia
Commercial Radio Australia is the peak industry body representing the interests of commercial radio broadcasters
throughout Australia. CRA manages industry codes and standards, regulatory and legislative matters, metropolitan and
regional audience measurement surveys, revenue reporting, industry innovation including the automated trading platform
RadioMATRIX, RadioApp, the Australian Podcast Ranker, consumer research, marketing and industry training and
development programs. CRA also hosts the Australian Commercial Radio Awards and the Siren Creative Awards.
Follow us: Facebook | Twitter | Instagram
More info: commercialradio.com.au | radioapp.com.au | radioalive.com.au | digitalradioplus.com.au

3

